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Through inspiring recipes, expert tips and tricks and the 
latest Woolworths news, Fresh Ideas magazine is the ideal 
platform to inspire and educate customers.

A trusted kitchen companion for more than 15 years, the 
Fresh brand has evolved as customers’ expectations and 
behaviours have shifted, playing a key role in its success.

Content analytics, customer insights and trend forecasting 
help inform Fresh Ideas magazine’s editorial approach. Plus, 
every recipe goes through rigorous testing, complemented 
by authentic food photography with featured products widely 
ranged in stores. 

This combined with our team's extensive publishing expertise, 
connection with readers and our brand's unique food identity 
is our proven recipe for success. It's what makes Fresh Ideas 
a leader in its category and a deeply engaging content 
platform for our brand partners.

Inspiring customers with
Fresh Ideas!

Source: Roy Morgan, Australian Print Magazine Readership, Last 12 months to June 2024.
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AUGUST 2021
FREE

PLANT-BASED BISTRO ■ GET THE MOST OUT OF SEASONAL PRODUCE ■ SWEET ON STRAWBERRIES

Healthier  
zucchini fritters  
& quinoa bowls 

P71

WOOLWORTHS.COM.AU/FRESHIDEAS IS AUSTRALIA'S GO-TO FOR DELICIOUS FOOD INSPIRATION  

  today's 
fresh food 
 people.

Say hello to

FRE0821p001   1FRE0821p001   1 24/6/21   12:10 pm24/6/21   12:10 pm

4.8m
monthly readers

One of Australia's most 
widely read magazines.
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Editorial calendar

Jul
Winter Budget

Contents

•	 School holidays

•	 Winter baking

•	 Pressure cooking

•	 Stocks and Spices

•	 Gravy and sauces

•	 Warm desserts

•	 Jams Advertorial - 
Marmalade highest 
searched

•	 Pasta and sauces

•	 21st July National 
Lamington Day

•	 7th July World Chocolate 
Day

•	 14th July World Kebab Day

Aug
Fast and furious  

FID Experts

Contents

•	 School holidays

•	 Winter baking

•	 Pressure cooking

•	 Stocks and Spices

•	 Gravy and sauces

•	 Warm desserts

•	 Global cooking

•	 Lunch or dinner in 
seconds

•	 Salad dressing and 
marinades

•	 Mediterranean eating

Sept
Home grown Aussie farmers 

Spring/Father's Day

Contents

•	 School holidays

•	 Winter baking

•	 Pressure cooking

•	 Stocks and Spices

•	 Gravy and sauces

•	 Warm desserts

•	 Rise and shine - 

•	 breakfast ideas

•	 BBQ/Picnics

•	 Fast food

Oct
Halloween/Spring/

Good for you

Contents

•	 School holidays

•	 Winter baking

•	 Pressure cooking

•	 Stocks and Spices

•	 Gravy and sauces

•	 Warm desserts

•	 Dips and chips

•	 Crackers

•	 Grazing boards - cheese, 
deli meats and fruit

Nov
Early Christmas Summer 

Entertaining/Party

Contents

•	 Entertaining

•	 Preparing for Christmas - 

•	 Fruit and Nuts

•	 Entertaining - Chillied, 
Meat and Frozen

•	 Thanksgiving

•	 Summer BBQ - Sauces, 
dressing, salads and 
meats, ice cream

•	 Festival of Lights

Dec
Christmas Cookbook

Contents

•	 Christmas

•	 Summer Holidays

•	 Drinks

•	 Entertaining

•	 Picnics

•	 Kids holidays

•	 Snacks and treats

•	 BBQ

•	 Baking

•	 Take a plate

•	 Editable Gifts

•	 Cooking school - Meats 
and baking

•	 Ice cream feature

3
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Editorial calendar

Jan/Feb
Fresh Start/Health/Back 
to Work/Budget/Summer

Contents

•	 Healthier start/New year

•	 Plant based Meals

•	 Pancake Day

•	 Back to school

•	 Adult lunches

•	 Valentines day

•	 Lunar New Year

•	 Summer BBQ

•	 15 min meals

•	 Revive your house and 
home - cleaning and 
laundry tips

•	 Air-Fryer

Mar
Use it up/Lent/Eid

Contents

•	 Coeliac Awareness 

•	 Lent

•	 Tin/frozen 

•	 vegetables meals

•	 Autumn baking

•	 Harmony day

•	 Pancake Day

•	 Work Lunches

•	 Coffee and Tea

•	 Autumn Harvest - 
weeknight cooking

•	 Fake away at home

•	 Cooking 101 Seafood

Apr
Easter/Baking/ 

Chocolate

Contents

•	 Easter

•	 School holidays

•	 Back to school lunches

•	 Chocolates/gifting

•	 Flower and drinks

•	 Baking

•	 Camping and holiday 
cooking

•	 BBQ items

•	 Cooking with Pears

•	 Easter Hunt with 
Chocolate eggs

•	 Caravan cooking

Jun
Winter

Contents

•	 Winter

•	 Roasts

•	 Air Fryers

•	 Stove cooking

•	 Back to Basic cooking

•	 Pasta and Italian cooking

•	 Oats and Cereal brekkie

•	 Pies / Pastry cooking

•	 Family time eating

•	 1st June World Milk Day

•	 12th June International 
Falafel Day

•	 16th June World Tapas 
Day

•	 18th June International 
Sushi Day

May
Mother’s Day 
Retro/Soups

Contents

•	 Mother’s Day

•	 Slow Cookers 

•	 Recipe Bases

•	 Soups

•	 Citrus cooking

•	 Flour and oils

•	 Cheese and Deli Meats

•	 Pancake and cake mixes

•	 Jelly and Lollies

•	 Sip and crunch - tea 
and biscuits

•	 Meal solutions - frozen/
chilled

4
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Advertising solutions
Fresh Ideas magazine brings together an extensive range of advertising solutions, 
creating unrivalled opportunities for brand partners to tell their brand story to over 
4.8m readers each month.

Whether driving brand awareness with display or classified ads, or telling 
a deeper brand story through sponsored editorial Fresh Ideas magazine is 
a premium publishing environment and an integral part of the customer 
shopping journey.

Display Advertising  
& Classifieds 

Premium Editorial 
Sponsorship 

Sponsored Product 
Integration

Themed Content 
Alignment

all 
about
cakes

Advertising solutions
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Feature a full-page or double page spread display 
ad in Fresh Ideas magazine.

Position your brand for maximum exposure.

The inside front cover and back cover are the most 
highly viewed pages and a great way to promote 
your latest campaign or new products.

Display advertising

The benefits
•	 Get your brand into the hands of more than 4.8m 

Australians every month

•	 Drive brand awareness and product sales in a 
contextually relevant publishing environment

•	 Benefit of doing creative using your brand assets in 
your tone of voice

Source: Roy Morgan, Australian Print Magazine Readership, Last 12 months to June 2024.

DOR_A212_1novWOW 2018-08-30T09:22:19+08:00

Full-page

GLUTEN
FREE

VEGAN

Inside Front Cover  �|  Back Cover  |  Inside Back Cover

Double Page Spread Full-page + Advertorial
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Advertorials allow a brand to integrate into 
the magazine in a more meaningful and 
natural way. Recipes are developed by a highly 
reputable and trusted content team and 
brought to you by Woolworths, one of the most 
trusted brands in Australia.

Recipes have been tried and tested 3 times

Advertorials

The benefits
•	 Advertorial recipes are developed, tested and 

photographed by the editorial team

•	 Readers are more likely to purchase a product 
promoted through a recipe inspiration

•	 Advertorials seamlessly integrate into the 
magazine allowing your brand to benefit from 
the trusted Fresh Ideas magazine voice

•	 Recipes inspire the reader with new ideas using your 
product

•	 Advertorials provide value to the reader showcasing 
different ways they can use your productBEST IN SHOW

Maggie Beer Triple Cream Brie is creamy 
and buttery, while Maggie Beer Ash Triple 
Cream Brie is given a dose of natural ash, 
infusing it with a delicious smoky flavour. 
Maggie Beer Aged Vintage Cheddar is a 
delicately crumbly cheese with an irresistible 
sharpness, and Maggie Beer Traditional 
Camembert is the ultimate indulgence.

There’s no better way to celebrate the joys of family  
and friends than with a bountiful cheese platter.

MADE TO SHARE

 
TRY THIS

Maggie Beer 
Cabernet Paste pairs 

beautifully with the ash 
brie and try the vintage 

cheddar with her 
Quince Paste.

woolworths promotion

See specifications page for more information
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In a double page spread format, showcase the 
utility and versatility of your brand four ways.

Inclusions

•	 One Masterbrand can participate

•	 No more than two different brands can share a 
Four Ways DPS

•	 Only two pack shots are permitted per recipe

•	 Recipes will be fast serving suggestions with no 
more than five ingredients and no more than 
three steps

•	 Products are to adhere to a theme

Four ways

The benefits
•	 Differentiated Advertorial Style

•	 Seamless product integration

•	 Recipe inspiration in Fresh Ideas' tone of voice

TENDER DELICIOUSNESS 
Simply pan-fry, grill or 
oven-bake Tassal Fresh 
Tassie Salmon skin-off  
portions and serve with a 
refreshing salad or vibrant 
veggies for a quick and 
hearty meal in minutes. 
Nisimporporum rest etur 
autErunt odigendi unt. Bus 
aut pro blaboribus 
conSimendipsam, tes dolum 
qui tecepe iur alit andi 
omnim dolorro odit 
evenderion nonsed quo 
enimin ne re atquos ea aut 
aut iduntem pelique 
aspellicia nimpore perferum 
nullabo raepudic tetur, sus

TENDER DELICIOUSNESS 
Simply pan-fry, grill or 
oven-bake Tassal Fresh 
Tassie Salmon skin-off  
portions and serve with a 
refreshing salad or vibrant 
veggies for a quick and 
hearty meal in minutes. 
Nisimporporum rest etur 
autTo cum quo vero que 
volorio. Moloris 
coneturXeriasserum 
sequamus. Ab idipsa 
voluptur rendae nem 
rehene nobit aut harci 
dolupienimus quidit rem 
inum sum dem untusda 
volles dolupti aeptatiis 
peruntius eiunt mil illam

TENDER DELICIOUSNESS 
Simply pan-fry, grill or 
oven-bake Tassal Fresh 
Tassie Salmon skin-off  
portions and serve with a 
refreshing salad or vibrant 
veggies for a quick and hearty 
meal in minutes. 
Nisimporporum rest etur 
autEl idellam viduciatur? 
Upici sam quos dolupieFuga. 
Lautestibus dit, senis eium 
hariberae re ipietur? Qui 
officia venim liquam 
ipsapersped quiducius none 
ditatio stiunt, sumquo eum 
doluptatates vendes veris 
magnimendite prectaquia 
dolor mi, quidusanda num

TENDER DELICIOUSNESS 
Simply pan-fry, grill or 
oven-bake Tassal Fresh 
Tassie Salmon skin-off  
portions and serve with a 
refreshing salad or vibrant 
veggies for a quick and hearty 
meal in minutes. 
Nisimporporum rest etur 
autEt qui beat faccus 
doluptatem. 
LuptaectemOnserunt diam 
hiliatquam liquod ma as 
volum unt que moluptas 
exeresc imodign isimet, 
autem as des adis doluptat 
offic te molor soles mo bea 
volest faccus, iducienis 

Make your easy weeknight meal a winner an all-season hit  
with this delicious, flavourful cuisine!

MEXICAN FLAVOUR For these recipes and 
more, head to Fresh 
Ideas For You at 
woolworths.com.
au/shop/discover/
mexican/food-

advertising promotionadvertising promotion
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Differentiated from Four Ways, Fast Four has a 
back to back format showcasing a quadrant of 
four recipes with accompanying methods and 
pack shots on the reverse page.

Inclusions
•	 One Masterbrand can participate

•	 No more than two different brands can share a 
Fast Four DPS

•	 Only two pack shots are permitted per recipe

•	 Recipes will be fast serving suggestions with no 
more than five ingredients and no more than 
three steps

•	 Products are to adhere to a theme 

Fast four

The benefits
•	 Differentiated Advertorial Style

•	 Seamless product integration

•	 Recipe inspiration in Fresh Ideas' tone of voice

Taco cups with mince 
PREP 10 mins COOK 1 hour SERVES 6

1 Preheat oven to 200°C/180°C fan-forced. Line a 
baking tray with baking paper. Heat 1 tbs oil in a 
large ovenproof non-stick frying pan over 
medium-high heat. Add 400g butternut pumpkin, 
coarsely chopped, 1 red onion, cut into wedges 
and 3 celery sticks, thickly sliced and cook for 2 
minutes or until lightly browned. Transfer to tray.
2 Place 6 Woolworths skin-on chicken thigh 
cutlets in a bowl. Add 1 tbs oil, paprika and garlic. 
Toss to coat. Heat same pan over medium-high 
heat. Cook chicken, skin-side down, in batches, for 
the tray. Season.
3 Bake chicken for 45 minutes or until chicken is 
brown and almost cooked through. Place bread in 
a bowl with half of theand remaining oil and toss 
Bake for a further 10 minutes or 
until chicken, vegetables and fruit 
are cooked and bread toasted. 
Remove from the oven.

▶ Nutrition Per serve: 2890kJ (690 
cals), 34g protein, 50g fat, 13g sat fat, 
25g carb, 15g sugars, 6g dietary fibre, 
205mg sodium

Easy skillet shawarma
PREP 10 mins COOK 1 hour SERVES 6

1 Preheat oven to 200°C/180°C fan-forced. Line a 
baking tray with baking paper. Heat 1 tbs oil in a 
large ovenproof non-stick frying pan over 
medium-high heat. Add 400g butternut pumpkin, 
coarsely chopped, 1 red onion, cut into wedges 
and 3 celery sticks, thickly sliced and cook for 2 
minutes or until lightly browned. Transfer to tray.
2 Place 6 Woolworths skin-on chicken thigh 
cutlets in a bowl. Add 1 tbs oil, paprika and garlic. 
Toss to coat. Heat same pan over medium-high 
heat. Cook chicken, skin-side down, in batches, for 
3 minutes each side or until browned. Transfer to 
the tray. Season.
3 Bake chicken for 45 minutes or until chicken is 
brown an to tray. Add apples to tray. Bake for a 
further 10 minutes or until chicken, vegetables and 
fruit arand bread toasted. 
Remove from the oven.

▶ Nutrition Per serve: 2890kJ (690 
cals), 34g protein, 50g fat, 13g sat 
fat, 25g carb, 15g sugars, 6g dietary 
fibre, 205mg sodium

Spicy open tortillas with a cruncy slax
PREP 10 mins COOK 1 hour SERVES 6

1 Preheat oven to 200°C/180°C fan-forced. Line a 
baking tray with baking paper. Heat 1 tbs oil in a 
large ovenproof non-stick frying pan over 
medium-high heat. Add 400g butternut pumpkin, 
coarsely chopped, 1 red onion, cut into wedges 
and 3 celery sticks, thickly sliced and cook for 2 
minutes or until lightly browned. Transfer to tray.
2 Place 6 Woolworths skin-on chicken thigh 
cutlets in a bowl. Add 1 tbs oil, paprika and garlic. 
Toss to coat. Heat same pan over medium-high 
heat. Cook chicken, skin-side down, in batches, for 
3 minutes each side or until browned. Transfer to 
the tray. Season.
3 Bake chicken for 45 ed through. Place bread in 
to tray. Bake for a further 10 
minutes or until chicken, 
vegetables and fruit are cooked 
and. Remove from the oven.

▶ Nutrition Per serve: 2890kJ (690 
cals), 34g protein, 50g fat, 13g sat fat, 
25g carb, 15g sugars, 6g dietary fibre, 
205mg sodium

Crunchy taco shels with mexican 
bean dip
PREP 10 mins COOK 1 hour SERVES 6

1 Preheat oven to 200°C/180°C fan-forced. Line a 
baking tray with baking paper. Heat 1 tbs oil in a 
large ovenproof non-stick frying pan over 
medium-high heat. Add 400g butternut pumpkin, 
coarsely chopped, 1 red onion, cut into wedges 
and 3 celery sticks, thickly sliced and cook for 2 
minutes or until lightly browned. Transfer to tray.
2 Place 6 Woolworths skin-on chicken thigh 
cutlets in a bowl. Add 1 tbs oil, paprika and garlic. 
Toss to coat. Heat same pan over medium-high 
heat. Cook chicken, skin-side down, in batches, for 
3 minutes each so the tray. Season.
3 Bake chicken for 45 minutes or 
until chicken is brown and 
almost cooked through. Place 
rosemary and oil oven.

▶ Nutrition Per serve: 2890kJ (690 
cals), 34g protein, 50g fat, 13g sat 
fat, 25g carb, 15g sugars, 6g dietary 
fibre, 205mg sodium

advertising promotionadvertising promotion

Make your easy weeknight meal a winner an all-season hit  
with this delicious, flavourful cuisine!

MEXICAN FLAVOUR

advertising promotionadvertising promotion
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Inclusions

•	 Minimum size of 6pp

•	 Premium sponsor to have “Fresh picks” 
call-out on recipe 

•	 Integration of feature called out on 
contents page

•	 Must include premium partner sponsor to take 
out double page spread including opener

Sponsored features

The benefits
•	 Sponsored features allow multiple brands to 

create a story that engages our readers through a 
particular theme, season or topic

Engage readers by joining other brands 
within a themed or seasonal feature around 

key celebration or cultural moments.
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Make your brand top of mind with one of our 
monthly features showcasing on-trend, seasonal 
and delicious recipe inspiration. 

Inclusions
•	 Monthly seasonal themed features 

6pp+ per issue

•	 Multi-partner or single partner opportunity 
(maximum two partners per page)

•	 Standard offering for all partners 

•	 Simple, everyday family recipes with minimal 
ingredients (six or less)

Themed feature
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October 2024
Health and Beauty

Reverse 
Cover

Inside 
pages

May 2025
Health and Beauty

Reverse cover 
formats Back to 

base-ics
Looking for a full coverage 

foundation base that'll stay 
put all day? Revlon Colorstay™ 

Full Cover Foundation offers 
maximum coverage that lasts for up 
to 24 hours. Best of all, the mousse-
like formula is so lightweight, you’ll 
forget you’re wearing anything at all. 
Squeeze two pea-sized amounts of 
foundation into your palm, then  
use a buffing brush to apply and 
blend the foundation on your face. 

Complete your look with 
Colorstay™ 16-Hour Quad in 
Addictive to bring out your peepers, 
Colorstay™ Eyebrow Pencil in Soft 
Brown to help define your arches, 
and add colour to your lips with 
Revlon Colorstay Overtime™ 
Lipcolor in Bare Maximum. 

REVLON 
COLORSTAY™ 
FULL COVER 
FOUNDATION IN 
NATURAL BEIGE

1. REVLON COLORSTAY™ 16-HOUR 
QUAD IN ADDICTIVE

2. REVLON COLORSTAY OVERTIME 
LIPCOLOR IN BARE MAXIMUM  

3. REVLON COLORSTAY™ 
EYEBROW PENCIL IN SOFT BROWN

1

2
3

Let's set the foundations right. 

73 fresh ideas  May 2021

HEALTH & BEAUTY

health &

OF YOU
The best version  

ALL YOUR 
SELF-CARE 

ESSENTIALS

HEAD  
TO TOE 
- we've got  

you covered 

Feature your brand in a bonus 
Reverse Cover Health and 
Beauty section. 

The benefits
•	 Inserts offer brand partners a contextually 

relevant environment for deep engagement 
with readers

•	 Promote your product with a packshot 
inclusion on the insert cover

•	 Allows multiple brands to align

Inclusions
•	 16 pages of Health and Beauty content flipped as its 

own standalone section of Fresh Ideas Magazine

•	 Integrating brands into engaging content solution 
formats

•	 Front Cover Sponsorship available to one brand - 
subject to approvals

*Product restrictions apply
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That's classified
Classifieds are a cost-effective form of advertising 
that groups individual products into categories.

Multiple classified pages
•	 Haircare, alcohol, underwear*

•	 Personal hygiene products*

•	 Sustainability / green products

•	 Pets; Beauty & Skincare

•	 Cooking accessories		

•	 Cleaning products		

•	 Christmas gift guide

*new categories to sell in

Standard classified
•	 Up to six products per page

•	 Grid style layout with assets supplied by brand partner*

•	 Pages may or may not be themed

•	 Up to 50 words of product copy per partner

Stylised classified
•	 Maximum of four products per page, so more space for each**

•	 Products styled and individually photographed by the  
Fresh Ideas team

•	 Products will always form part of a themed page

•	 Up to 50 words of product copy per partner
*The Fresh Ideas team is able to shoot unstylised packshots for an additional fee, if required.
** Packshot sizes are at the Fresh Ideas editorial team’s discretion.
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Inclusions
•	 Recipe Featured on Front Page with logo 

•	 Double Page Spread advertorial in First 1/3 
of mag 

•	 “How to” video on Woolworths Instagram                                            
Recipe Featured on Woolworths Fresh Recipes 
section of Woolworths.com.au

Front cover 
sponsorship

The benefits
•	 Brand logo featured on front cover, which will 

be seen by more than 4.8 million Woolworths 
customers

•	 Drive sales uplift. Recent covers have increased 
associated product sales by more than 100%

High-impact execution  for brands, 
proven to impact and drive product sales.

The Fresh Ideas team is able to shoot unstylised packshots for an additional fee, if required.

Source: Roy Morgan, Australian Print Magazine Readership, 12 months to June 2024.
2024 Front Cover Sponsorship Dates (STC) are

•   July 2024  •  September 2024  •  October 2024  •  November 2024  •  Jan/Feb 2025  •  March 2025  •  May 2025  •  
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Put your product to the test with a special 
product story page.

Inclusions
•	 New native opportunity with one sponsored 

page per issue 

•	 Focused around themed product range with up 
to three different SKUs

•	 Product packshot inclusion

Product road test

The benefits
•	 Opportunity to showcase a different form of 

content integration beyond recipes 

•	 Offers one partner the chance to tell a  
range story

•	 An exclusive offer, with only one page available to 
sponsor each issue

Highlight different varieties, reasons to love and  
how to use it through visually engaging 
photography and informative content.

VINAIGRETTE

MUSTARD & 
MARSCARPONE

BRUSCHETTA
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Inclusions

•	 Native opportunity for food and alcohol 
partners only

•	 One partner per spread with styled packshot 

•	 Brand approval by Fresh Ideas editorial team

•	 Brand imagery to be supplied 

Full client story

The benefits
•	 Tell a deeper brand story through engaging 

editorial content integration

•	 Inclusion of recipe inspiration centred 
around product 

•	 Editorial style layout

•	 Exclusive native integration for a single partner

Share your brand’s story and unique product 
benefits through an extended editorial feature.
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Integrate your brands into an exclusive, relevant 
editorial feature.

Inclusions
•	 A guaranteed recipe mention

•	 A packshot 

•	 A hack or tip

•	 Up to 25 words of copy

•	 A feature sponsor has to be booked with a 
brand ad

Feature sponsors

The benefits
•	 Showcase inspiring recipes, educating 

engaged readers

•	 Contextually relevant brand integration 

•	 Increase brand awareness, reach and 
engagement

Requirements: Please check nutritional guidelines prior to confirming your booking into a relevant feature. 
Feature opportunities by issue are supplied by Editorial.
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For a client that sponsors an editorial feature e.g.  
Mother’s Day feature sponsored by Western Star.

Inclusions

•	 Only one content call-out per issue

•	 Brand name mention in a prominent upfront 
position (has to be bought with a feature 
sponsor package + brand ad). No logo 
placement on contents page, only copy

Contents call-out

The benefits
•	 Exclusive brand opportunity

•	 Prominent brand association, offering clear 
navigation to the feature

*Contents call-out can be bought with an advertorial special themed feature.
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Sponsored feature of existing Cooking School 101 
with food brands, or equipment. 

Timing: December, Jan/Feb, April & June

Inclusions

•	 Packshot

•	 25 words of copy

•	 Product call out in recipe instructions

•	 Has to be bought with a brand ad

Feature sponsors - 
Cooking School

The benefits
•	 Leverage editorial integration within a key 

editorial feature

•	 Encourage utility and inspire creativity 

For Cooking School Themes per issue, please consult your Cartology representative.
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Pivotal to Fresh Ideas Magazine is  supporting our customers' needs in terms 
of providing value without compromising on quality or taste when it comes to 
recipe solutions.

Five 'Budget' delicious meals forms the recipe content of Meal Planner every 
issue.

Shopping staples such as cheese, yoghurt, pasta, rice, selected frozen 
vegetables, stocks and sauces have the opportunity to integrate into Meal 
Planner's Budget recipes.

Recipes are made shoppable by the QR code on the page that directs readers 
to the full ingredients lists, recipes methods and add to cart functionality 
online.

Brands have the chance to have their product featured via one sponsored call 
out per recipe (with the exception of the December issue).

Inclusions
•	 Meal planners will fall within the first third of the magazine

•	 Recipes are easy, four-step meals

•	 Each recipe will have a QR code that allows the reader to open a shopping 
list of these items that they can add to their cart

•	 Cartology can access the recipes three weeks before booking deadline to 
book clients in

Meal Planner
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Inclusions

•	 Your brand’s product packshot and product name will feature on 
the ingredients section of one recipe in the issue. This will appear 
to the reader as a seamless integration of the product into a 
Woolworths recipe. 

Available to the following categories only:

•	 Cheese (must be able to be a full range, eg cheddar, parmesan, grated, 
blocks, sliced)

•	 Rice (must be all varieties, long, short, brown, white)*

•	 Pasta (must be all varieties eg. spirals, spaghetti, lasagne sheets)*

•	 Tinned tomatoes*

•	 Stock (must be all varieties eg chicken, veg, beef)*

•	 Yoghurt (again must be all varieties, Greek, plain, fruit etc)*

•	 A selection of approved frozen vegetables

Editorial recipe integration - Meal Planners

The benefits
•	 Exclusivity within the meal planners (one cheese brand or one tinned tomato 

brand will appear in the planner sections); and only one branded product will 
appear in their recipe.

*Creative look and feel is at Fresh Idea’s discretion
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List your advertorials on our popular Index page.

Inclusions

•	 For an additional cost to an advertorial; 
advertorial clients can appear on this list and 
include their brand name in the recipe title. 
E.g ‘Continental Asian-style chicken salad.’

Index

The benefits
•	 Popular page for our readers

•	 A direct call to action to find the recipe by its 
brand name

•	 Clickable to relevant page in the digital flip book 
on woolworths.com.au
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Letter Page - one per issue. Has to be bought 
with an advertorial. 

Inclusions
•	 Integration within our Editor’s welcome page 

in the form of a ‘Promoted Product’ or ‘Fresh’s 
product of the month’

•	 Packshot and up to 20 words

Call-outs on page

The benefits
•	 Upfront, premium integration

•	 Invaluable opportunity for NEW products to 
market or showcase inspiration and usage 
from its advertorial page*

*Excludes advertorial rate. Only available to Food Category.
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Upfront mentions on listicles with a benefit for 
readers such as hack or tip.

Inclusions
•	 One mention per issue with products styled in or out 

of the packaging

•	 Designed at editorial discretion in the look, feel and 
tone of voice of the magazine. Please speak to your 
Cartology representative regarding themes by issue

Listicles call-out

The benefits
•	 Seamless integration nestled into Fresh Ideas 

editorial style and tone

•	 Brand awareness
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Inclusions

•	 Seamless "matching'' integration into a 
contextually relevant recipe

•	 Offer beer and wine matching with some of the 
non meal-planner editorial recipes

Drinks pairing 
editorial call-out

The benefits
•	 Alcohol or drinks - two per issue

•	 Offer beer and wine matching with some of the 
non meal-planner editorial recipes
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Equipment - one per issue.

Let the reader know where to get the roasting 
tin, measuring jug, cake tin, whisk, slow cooker or 
muffin tray to make the recipe, brought to you by 
a sponsoring brand.

Inclusions
•	 Product shot in situ of recipe editorial, one per 

issue. Includes up to a 25 word call out

•	 Shot and designed at editorial discretion

Call-outs on page

The benefits
•	 Seamless integration to inspire and 

encourage utility

•	 Available for a 12 month buyout to ensure 
placement in every issue
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Inclusions

•	 Sponsor the Last Bite editorial page, the final 
recipe within each issue of Fresh Ideas Magazine

•	 Product listed in the ingredients list 

•	 25 words and product featured in panel

•	 One high resolution image required of clients 
packaging

Last Bite sponsorship

The benefits
•	 Seamless editorial integration to drive inspiration 

and prompt usage. 
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•	 Booking

•	 Briefing

•	 Recipe Review (ascertaining which recipe or page 
integration is featuring)

•	 Shoot brief for sign off (depending on booking)

•	 Shoot brief approved (depending on booking)

•	 Photography day (no client approval, is required)

•	 First PDF for client feedback/approval

•	 Second PDF for client feedback/approval (minimal 
changes)

•	 Final approval- no further changes can be made or 
extra fees occur

Fresh Ideas 
Content Integration Process
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 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan/Feb-25 Mar-25 Apr-25 May-25 Jun-25

Advertorial 
briefing deadline

28 Mar 29 Apr 27 May 24 Jun 29 Jul 19 Aug 14 Oct 4 Nov 20 Dec 24 Jan 24 Feb

Display ad 
booking deadline

26 Apr 24 May 21 Jun 19 Jul 23 Aug 13 Sep 8 Nov 29 Nov 24 Jan 21 Feb 21 Mar

Display ad 
material deadline

3 May 31 May 28 Jun 26 Jul 30 Aug 20 Sep 15 Nov 6 Dec 31 Jan 28 Feb 28 Mar

In-store date 26 Jun 31 Jul 28 Aug 25 Sep 30 Oct 20 Nov 15 Jan 12 Feb 26 Mar 23 Apr 21 May

Booking deadlines
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We’re here to help you better connect your brands 
with our customers at the moments that matter most.  
Get in touch.

Get in touch!


