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EDITOR'S NOTE:

For the past 20 years, it has been our privilege to be
Australia’s trusted kitchen companion, bringing joy to
tables across the country. And as our readers needs
have grown and evolved so have we. With food very
firmly at our heart, we have expanded into the lifestyle
space, supporting and reflecting the wonderfully
diverse way modern Australians live, eat and entertain.

Driven by a passion for meaningful collaborations, the
Fresh team uses our deep experience and audience
insights to drive inspiration, intention, and results for
our partners.

We look forward to working with you to create
something special.

N yos

Nicole Byers
Editorial and Publishing Lead
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CELEBRATING 20 YEARS OF TRUSTED COMPANIONSHIP
BY EVOLVING BEYOND THE KITCHEN

Food remains at our heart, but Fresh now reflects the multifaceted reality of modern Australian life.

2006

Woolworths Fresh magazine was
launched in 2006 to provide
Australian shoppers with free,
practical recipe ideas and
budget-friendly meal solutions.
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2012

In 2012 the magazine underwent a
design refresh introducing a new
masthead along with a
modernised approach to food
photography. A digital version of
the mag was introduced in 2015.

2020

Rebranded to Fresh Ideas, the
now omni-channel brand shifted
from simply sharing recipes to
providing meal solutions,
budget-friendly planning and a
renewed focus on farmers and
fresh food.

2026

The 20th Anniversary marked a significant
relaunch, seeing the evolution from a
traditional recipe content offering to a
lifestyle brand with food at the heart.
Informative food and product news,
interviews and longform storytelling was
introduced, along with a commitment to
always-on lifestyle coverage.



AUSTRALIA'S
ICONIC HOUSEHOLD
COMPANION, EVOLVED

For 20 years, Fresh has been an essential
household companion for millions of Australians.
Marking its 20th anniversary, Fresh transforms
from a recipe cookbook into a dynamic lifestyle
guide, integrating food, health, home and
personal care into one trusted resource.

Powered by Cartology, Fresh connects brands
with over 4 million monthly shoppers, turning
guiet moments of sofa inspiration into active
in-store and online conversion.

cartologyV

‘It's nice to have something
| can physically touch while
I'm reading! | rip out the pages
and put them on the fridge
to remind me what to buy
next time | shop”

Bunch Customer Survey 2026




AT THE HEART OF
MODERN AUSTRALIAN
LIVING

A lifestyle magazine with food at the heart that
reaches over 4 million Australians every month.

Connects high-impact brand awareness to
tangible sales results. 4 in 5 readers (80%)
actively use Fresh Magazine in a shopping
context, turning quiet inspiration into instant
cart additions in-store and online.

REACHING 83% 4 IN 5 READERS
of primary household buyers actively use Fresh to plan,
controlling the weekly shop discover, and build their cart

cartology™” 5



OUR MONTHLY READERS WOULD

FILL THE MCG 40 TIMES OVER WHEN YOU PARTNER WITH
FRESH, YOU'RE CONNECTING
Reaching 4.04 Million Woolworths Shoppers every month WITH ACTIVE SHOPPERS READY

TO FILL THEIR BASKET.

LIFESTAGE

19% 21.2% 12.6% 27.4% 19.8%
Singles & Young Mid-life Mid-life Older
Couples Parents Families Household Households

65.4% - 34.6%

Women Men

Source: Roy Morgan, Single Source Australia: June 2025 - June 2026
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UNMATCHED REACH & ACTIVE ENCAGEMENT

Fresh delivers deeply engaged household buyers at scale...

PRIMARY DECISION MAKERS IN-STORE DISCOVERY SHOPPING JOURNEY UTILITY TANGIBLE “ME TIME”
Reaches 83% of key household Shoppers intentionally seek out 4 in 5 readers actively integrate the High physical retention with
decision-makers who actively control physical copies in-store, with 88% magazine into their shopping context, 38% bookmarking or tearing out
the weekly grocery budget and basket finding it effortless to locate at with 58% reading it post-shop to plan pages to revisit, and 32% viewing
choices. check-out or display stands. future purchases. it as a dedicated, screen-free

moment of downtime.

PROVEN COMMERCIAL IMPACT
60% of readers purchased or plan to purchase a product seen in this month's magazine (+4 pp vs. Coles 55%)

C(]r‘t‘_()l()gy‘:v Source: Bunch Customer Survey 2026 & Tracking Study, August 2026



DRIVING COMMERCIAL
OUTCOMES

Fresh consistently outperforms the competitive
benchmark in driving shoppers from inspiration
directly to purchase.

N A 60% Purchase Conversion
od 3in 5readers purchased or plan to purchase a product
ED featured in Fresh (+4 pp), outperforming Coles Magazine
(55%, down -7 pp).
= 65% Supermarket Footfall Driver
" Readers are significantly more likely to shop at Woolworths
-@‘ (+4 pp vs Coles at 59%)

Halo of Quality
63% associate featured brands with premium quality
vs 55% for Coles.

[«

Source: Tracking Study, August 2026
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Campaign ‘
heYear ) OLD EL PASO - MEX IT SIMPLE
THE BRIEF

Old El Paso had an ambition to reverse
customer decline and recruit light and
lapsed buyers by influencing meal

choices before customers defaulted to 1in 4 Australians cook Mexican
familiar meal options at home, showing the occasion

THE OBJECTIVES

THE INSIGHT

Recruit light and lapsed o 7o I3 i 1in 10.Woolworths customers
Old El Paso buyers. ' | were light Old El Paso buyers,
: - Sy 5 creating a clear recruitment

pool.
Reverse customer decline
and grow penetration.

Meal choices often centre

@ around proteins, selected early

Influence meal planning and selection before on the shopping journey.
customers reach the Mexican aisle.

cartology™” 9



Campaign
of theYear

THE SOLUTION

Inspired meal planning

Getting mexican on the menu with a
Fresh Magazine Front Cover
Sponsorship and double page spread
inspiring customers before their shop.

Cross-category targeting

Converted online intent by targeting
relevant search queries, creating a
seamless path to purchase when
customers were actively seeking quick
meal ideas.

Complimentary POS placements

Intercepted shoppers well before the
Mexican aisle by deploying strategic
out-of-aisle POS displays directly within
fresh produce and meat departments.
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THE RESULTS

+35%

Weekly Sales

+39%

In Store Sales

+ 49 % « Air-fryer

Online Sales Growth all-stars
« Juicy
MANGO
DELICGHTS

5 2 k « Eas)
no-bake
g desseris

New to Brand Customers g MUST-TRY
lalo

Balads
« Creative

Gingerbread

gilt ideas



MAYBELLINE
NEW YORK
YOURBHALCETO

>

ATRIPTO
NEW YORK

BUY ANY 2 MAYBELLINE PRODUCTS
FORYOURCHANCE TOWINI"

i

SISVANID,
ADVERTISING

Maximise reach and build mental
availability.

Secure mass shopper attention across
almost 4.1 million monthly shoppersin a
premium, high-attention editorial
environment.

Best for:
Penetration, broad brand scale, and
major MPD or seasonal launches.
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SPONSORED
CONTENT

Win category consideration through trusted
editorial.

Seamlessly weave your brand into the
editorial fabric of the magazine through
bespoke recipes, deep storytelling, and
lifestyle features.

Best for:
Market share, brand differentiation, product
education, and expanding usage occasions.

SOCIAL
MEDIA

Extend inspiration into active digital feeds.

Amplify Fresh editorial across Woolworths’
trusted social channels with short-form,
mobile-first video designed for immediate
digital engagement.

Best for:
Omnichannel reach, rapid engagement,
and driving click-to-cart discovery.



PRE-SHOP TO - A
POST-SHOP: eresior (90 Ly
Prime Audiences ’si *

Guiding customer decisions
from the sofa to the shelf

Off-network Fresh Mag Social Media Wk

% \ ROOH
EARLY kg@
SHOP L
S Drlye to ‘%Q Everyday
/ the aisle for Rewards
Homepage Front of store and Cross category purchase 145 » eDM

carousel in-store screens digital

Retain
customers

% AN
POST SHOP ‘ Mgy (-

P )

11 email Off-network Fresh Mag
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SPONSORED CONTENT
AUTHENTIC INTEGRATION

Editorially crafted executions that allow brands to
integrate into Fresh in a meaningful and authentic way.
Recipes and layouts are crafted by our best-in-class
editorial content team and brought to you by
Woolworths, one of Australia's most trusted brands.

aced faod
i
e
gl




SPONSORED
CONTENT

- FOOD

Bespoke recipe inspiration
with an editorial execution

Feature in a trusted and relevant
editorial environment focused
around innovative food ideas
and everyday meal inspiration.

Expert Content

Recipes are developed for, tested
and photographed by the Fresh
editorial team.

Source: Tracking Study, August 2026
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750g pkt frozen potato wedges

Meanwhil
shredded blend macium-high hest. Add bacon and cock for

bowl.

Yatsp garlic powder
thinly sticed

dollops of

Inspiration to Action

Readers are significantly more likely to
purchase products promoted via recipe
inclusion, driving a proven *23% direct
brand purchase lift.

Shake up your midweek
routine with a deliciously
easy combination the
whole family will love.

naan-chos Cunimoguartrs.
o, thinly slced o
s lead e

375gpkt Passage To eaves picked
TR
..... 1Place sauce in alarge fying
2up ity srodded pan. Biing toa boil over
cooked chicken meclum-igh heat Siirin
i chicken.

Garlic& HerbMiniNaan 2 Toast naan, in betches, or

Influence the Shopper Basket

Showcase the different ways your product
can be used to position your brand as
essential to the consumer's routine.



SPONSORED
CONTENT

- HEALTH, BEAUTY,
PET, BABY, CLEANING

Integrated product in an
editorial environment

A trusted environment focused around
expert advice and products that simplify
and enhance home life beyond the kitchen.

Trusted Integration Expert-Driven Content Influence the Shopper Basket
Seamlessly he_ro your brqnd ina h|ghly Leverage premium, bespoke lifestyle content, Position your product at the crucial point of
trusted environment, influencing including custom guides and tips, developed inspiration, directly influencing the

purchasing decisions across all major

; : by the Fresh editorial team. consumer's routine and basket building.
Everyday Needs and lifestyle categories.

cartology™” 16



SPONSORED
CONTENT

- FRONT COVER
SPONSORSHIP

High-impact exclusive
execution, proven to
drive product discovery

Get Noticed

For maximum impact, secure premium front cover
positioning with a specially created recipe and
prominent brand logo positioning.

cartologyV
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vorced.

Soda and saltina medium bowd Stirwith 2 whiskto comtine,

mixure, in

4batches, whisking b
of flourvisible). Add 1cup batter o the butter mixtur and whisk well unti smooth.

10 saconds
10 seconds untijust smooth (void over-beating).

Bake

48550 mies. rotating pans ey trovgh cookng.

‘orunti a skewerinserted into centres comes out clean. Cool TOP TIP
s | forls minutes Tum out oo abaking paperlined ira rack o Cllossnie
ool psidedonn complecy r mdeadn b
Mesnwiie tomake butercream mouse, g nelecic. amesaon
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and fluffy. the entire.
: conbamadesnd
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- e des g
chopped oruntil mousse-lke. I
o 4 : y A butter like
e — e e / o no other!
gently tolevel we .
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: A
: .
-
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Bespoke Storytelling

Amplify your message with guaranteed positioning within the
first third of the magazine. Hero your product packaging and
bespoke recipe with editorial style photography and styling.

Insight-led Impact

Leverage our deep understanding of customer behaviour
and trend forecasting. We place your brand at the heart
of the home, guiding shoppers from sofa inspiration to

aisle purchase.



SPONSORED
CONTENT

- FOUR WAYS

Demonstrate versatility
of your product in four
simple ways

An engaging feature highlighting
the versatility and utility of your
brand in four distinct ways.

t55ther *

Campbell’s real stock and McKenzie's easy-to-prep pulses

Create a robust foundation for tasty dinners with

~ both proudly Australian-made.

jonee) (R ()
with chicken PREP 15 mins+ 1 v chilng
PREP 10mins+ 10minssancing  COOK 43 irs SERVES
‘COOK 35 mins SERVES ¢
Place 1 brown onion, chopped, et with chicker,
Heat 1 o

\././

ChanaDal, 1L

hect.

1

1redonion, inely chopped,
nd

sweet potato, sliced, and 2tsp.

‘cook,stiring, or § minutes
Add

Bring to a boil over hgh heat.

Beans, 1L

Cook for 35
[

‘Chicken Liquid Stock and 1 cup.
water, Bring to a bol. Redluce.
heat slightly and caok, partially
covered, for 15 minutes. Add
insed, t

it
excess liguid. Mash pototo,
leaving most ofthe chana
ol whole, then strin % cup ™
panko breaderumbs. When
i

into

tolowand

‘cookfor 15 minutes or until
liquid has absorbed. Remove:
from heat, Stand, covered,
for 10 minutes, Meanwhie,

mbs ond place on

aboking tray. Chil for L hour

or until firm. Heat % cup
xtravirgin ofive ol in o large

Bmlmsﬂlﬂy'lylezﬁdnen

potties,in2 batches, for

ke Mvowh

plotes. Combine 1 Lebanese:

teaves and poties omong

e
deseeded and
2tsp red wine vinegar. e

Topwith %
cup coriander. Serve.

» Nutrition Por cor: 24251
550 cols), 79 pron,

12 .
ot 740 cob, 109 ugore,
10g oty fbr, 1545 sodiom

Showcase Versatility Authentic integration

Your product is seamlessly woven into

Instantly commmunicate multiple,
simple uses for your product in one
impactful spread

cartologyV

high-quality, trusted content

from the

Fresh editorial team.

Fast & simple
Bespoke recipes presented as
simple serving suggestions to fit
into customer's busy routine.

) @) @) ) ()
Mung bean & beef Beefy chana dal
noodle stir-fry loaded sweet

PREPS mins COOK 1 es.
SERVES ¢ PREP 10/7ins COOK 1 bt
! SERVES &
Bring 1L Campbell’s Real
Beef Liqui loup  Heat1

water to 6 boll over medium-  ollin a medium saucepan
high hect, Add 200g drfed  over medium-high heat. Add
Lred onion, inely chopped,
1 tbs Morocean seasoning
and 400g lean beef mince.
Cook. breaking up lumps
With G spoon, for 5 minutes
. oruntilbeefis browned.

1L Campbells Real Beef
Liquid Stock. Bing to a bolL

Recuce heat, Simmer for 35
minutes or unti chona dalis
tender and most of the liuid
imps witha spoon, for  has absorbed. Meanwhile,

stirfiymix,cndsticfiyfor  potatoes n half lengthways
4 minutes or until tender, and score fleshin a cross-
id beans and stockto hatch pattern. Dizzie 1 ths.

baking troy.
wormed thiough. Scatter cutside down, on ray. Gl
ith % cup unsalted roasted  for 20 minutes, trning
anuts, chopped. Serve. halfway. Spoon beefy chana

dal under ond over potato.
Top with 75 Greeke-style
fetta, crumbled, and % cup.
corlander sprigs. Serve.

Impactful presentation

Leverage a premium double page
spread format to maximise brand
visibility and engagement.
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SPONSORED
CONTENT

- THAT’S CLASSIFIED

Themed Integration
with high visibility

A streamlined alternative to fully
owned sponsored content, our
themed Classifieds provide a
visually engaging and
cost-effective way to drive active
list-building and basket
conversion.

FETCH THE

Build your ultimate wellness toolit
‘and stock up on thase staples to cover
every base this cold s0n.

High visual impact Best-in-Class Photography Themed Edlitorial Alignment  Persuasive Storytelling

Strong brand presence as one of two to Leverage the high-quality production of the Guaranteed placement within topical or Up to 50 words of compelling copy to craft a
three products on the page, guaranteeing Fresh team bespoke styling and trending themes to ensure maximum mini-narrative for your product within a
optimal exposure for each featured item. photography to make your product shine. reader relevance. trusted editorial environment.

cartologyV



SPONSORED
CONTENT

- CONSUMER
PROMOTIONS/EVENTS

I 10f 20
AT HOM Eoen
E N
S

BREW UP YOUR OR

CHANCE TO WIN @

1 of 1000
LOR Sublime Cofes Fod
Machines and 2x L'OR Espresso
Cotte pods 50.pack

Drive mass participation and
volume through high-value
retail moments.

BER, &y HASK

sands

OLAY  PANTENE  \lorilit @

Piksters  Hero. LOREAL

$100 e

Ashare of

$100k

worth of Woolworths Supermarket
eGift Cards

Amplify your brand's biggest seasonal

moments and retalil initiatives by ““»7 \% i.Li
embedding them directly within = - -
Australia's most trusted household — R s st S S ek 0 L o
! /4 T e e T
magazine \#M
High Impact Exposure Influential Environment — Seawmless Integration Conversion
Command national attention with Place your campaigns within a trusted, Seamlessly align with major Woolworths Drive immediate shopping list
prominent co-branded editorial premium editorial space that elevates your group events, themed seasonal moments, additions and store traffic with highly
features, full-page spreads, and promotions and builds immediate shopper and beloved commmercial partnership visible, clear mechanics-to-win and
eye-catching visual showcases that confidence. programs. exclusive brand offers.

guarantee maximum brand recall.
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SPONSORED
CONTENT

- YOUR BRAND
STORY

Share your powerful brand
story, product provenance
and benefits

A longform editorial style feature telling
your unique brand or product story. This
native integration weaves together your
heritage, provenance, and values with
practical meal inspiration to increase
brand loyalty and trust while providing a
clear path to purchase.

Trust & connection  Creative Ownership

Build trust by sharing your brand Bring your brand to life by providing your
values and connecting customers to own bespoke lifestyle imagery, ensuring a
where their products come from. seamless and premium connection

between your story and our readers.

cartologyV

id gold straight from the
home with Fuzzy Bum
stralian Honey.

LIQUID
GOLD

The natural sweetness of Woolworths
100% Pure Canadian Maple Syrup is
perfect for glazing your holiday ham.

Credibility Premium editorial
Leverage the expertise and trusted voice of Bespoke recipe development by the Fresh
the Fresh editorial team for high-quality, team, a professionally styled packshot
product-centred recipes and storytelling. & high-quality recipe imagery. Seamless
integration with your own brand
photography.
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SPONSORED
CONTENT

PRODUCT
ROAD TEST

Showcase the versatility of
your products and range
with expert endorsement

Native content integration that
goes beyond recipes. Tell a range
story and highlight product
USPs with tips and testimonials
from Fresh food editors.

Showcase Versatility

Create a deeper connection with consumers while
demonstrating product versatility and inspiring new
everyday usage occasions.

cartologyV

WOOLWORTHS PROMOTION

Mozza .

cheesy with La Casa
Del Formaggio Mozzarella
Stretchy String Sticks.

‘CHEESY HAM&MOZZARELLA

LUNCHBOXWITH
MOZZARELLAR SALAD WRAPS.

Credibility

Leverage the trusted reputation of the Fresh
team to speak to your brand’s strengths and
desirability.

WOOLWORTHS PROMOTION

MAKE SIMPLE

SPEC

Take everyday cooking from
routine to remarkable with
one effortless addition -
Meredith Dairy Marinated .
Goat Cheese.

AVOCADO & MARINATED.
GOATCHEESETORST

Premium editorial

Bespoke imagery and editorial quality design
and photography elevates the look and feel of
this special execution.
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SPONSORED
CONTENT

-EDITORIAL
MENTION

Strategic product call outs seamlessly
integrated within the magazine's
high-value editorial features.

Subject to editorial discretion

Authentic integration
Influence the shopper's journey and lend
credibility to your product by naturally
appearing where readers are actively
seeking inspiration.

cartologyV

RICE-COOKER REVOLUTION
Rice-cooker chicken puttanesca
COOKD i SERVES ¢
6 RSPCA Approved chicken thigh fillets,
atinhatf

1tbs Woolworths smokad popria
2 garlc cloves, crushed

Ready, set, rice!

High visibility
Leverage prominent editorial placements in
features including Meal Planner, or the
Contents Page for maximum exposure.

PREHEAT oven 10 200°C/180°C

fan-forced. Tear bread into pieces

and process n a small food

processor to make ine crumbs
<

e, garlc, breadcrumbs.
and halfof the chese ina
medium bowl.

ROLL chicken mixture into
12 meat attbs oilina

and cook, tuming, for 2 minutes
or untilbrowned.

POUR pizza sauce over meatbalisin

‘cooked and golden brown.
Cut apple into sices. Toss appl,
rocketand spinach, remaining oil
and balsamic glaze i large bowl
Sprinkie meatbalss with basi.
Season with freshly ground black
pepper. Serve with salad.

58 Vieolworth Fresh mag Septamber 2026

Drinks pairings
Beverage brands can be incorporated as
thoughtful drink pairings alongside editorial
recipes, crafted by our editorial team to provide
valuable customer inspiration.

Ham, sriracha & egg tostadas

| Putthat Chvistmas ham to dlicous vord [
rspy orels stacked it ham, meled S cetween twotick sioes of bread for
heese,  fiad agg,chary tomatoss and 2 quick, mouth-wateing unch.
akickof sacha areperfct forbrunch

) Woolworths Fresh mag Decermber 2026 117

Basket building

Influence multiple points of the shopping
list by associating your product with
existing meal solutions and trusted

recommendations.
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SPOTLIGHT ON:

BESPOKE
CATEGORY
FEATURES

Your brand is seamlessly integrated
into engaging, editorially-driven
content that inspires immediate
purchase intent for key occasions.

High-Impact Exposure

Get your brand in front of a targeted
audience of almost 4.1 million readers.

cartologyV

Influential Environmental

Feature in seasonally relevant,
high-impact environments at key
customer moments.

Editorial Excellence

Harness the expertise of the Fresh editorial
team to highlight your product with high
quality executions.
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PREMIUM
BRAND
ADVERTISING

Creative freedom in an
aligned environment

Showcase your own brand assets and
tone of voice across a full-page or
double-page spread to drive broad
brand penetration and mental
availability in an aligned and trusted
environment.

#Bosisto's

AUSTRALIAN NATIVES

Australian Natives
Unearthed for you

Whipped SPF 50 Sunscreen”
2 hours water resistant
Crackling After Sun Foam
cools, soothes, hydrates

Hydrating Body Cream
for deep nourishment
Available in
Watermelon Whirl,
Very Berry & Just Peachy

Sundae Body Suncare & Body Whips

Available at Woolworths G

Influential Environmental

Allows your brand message to
influence consumers at the critical

Premium Positioning Options

For key campaign messaging or new product launches
secure premium placement of your brand ad including
inside front cover (IFC), inside back cover (IBC) and

High-Impact Exposure

Get your brand in front of a targeted
audience of almost 4.1 million readers.

cartologyV

point of inspiration.

outside back cover (OBC).
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EXTEND INTO
SOCIAL MEDIA

Amplify Fresh Inspiration
with Scale, Trust, and
Shoppability

Leverage Woolworths' strategic social media
ecosystem and brand trust to amplify your
Fresh inspiration and place your products
directly into customer's feed,

driving discovery and conversion.

Cut through the feed noise with content
that is hyper-engaging and purpose built
per platform.

Campaigns are short (max 15 seconds)
with a single objective.

Our solutions include:

Recipe Stop Motion

Fast-pace recipe demos linking
directly to digital recipes.

cartologyV

Serving Suggestions

Quick visual concepts inspiring
immediate use and linking to product.

Cinemagraph
Animated movement creating a visually
arresting, short-loop sponsored post.
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EXTEND INTO
ONLINE MEDIA
WITH DIGITAL
RECIPES

Digital recipes deliver
trusted content, amplifying
your brand from fresh idea
to full shopping basket

Digital recipes are the ideal tool to engage
customers and seamlessly integrate your
brand into their next shopping list. We meet
Woolworths' customers precisely when they
are seeking inspiration and fresh ideas to try
at home.

Seamless Conversion

The recipe links directly to the Woolworths
ecosystem, allowing ingredients to be immediately
added to the basket directly from the recipe.

cartologyV

woolworths @ Crurpcy & O Services

Browse products  Speciols & cotologus Ovintman Fecipes b ideos Abetter tomamow Woys to shep Help

& woolworths.com.au
[u]

High-Value Reach

Leverage 1.8m average monthly visits
and guarantee 50k impressions

ach prodicks, eckpes & Wess Q 4 ouyogunal

Choose Select o time: Yiew pesiotin Soeq

Crispy Chicken Tacos

Targeted Discovery

Recipes are discoverable on the Recipe Hub and
amplified via content card placements targeting
relevant customers across search and aisle pages.
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EDITORIAL LIFESTYLE SPECIALS

Seasonally timed environment opportunities

BABY/TODDLER

July

PETS

April + June

Editorial feature with expert
advice, tips and products to
help nurture and care for
the little people in our lives.

cartologyV

Expert led advice, tricks and
products to help care for the
furry, feathered or finned
friends in our lives.

Health

Jan/Feb + September

.
i
W ey

o= it @ |

e

From spring cleaning and
storage, to on-trend styling
tips and products - the Fresh
Homes Special caters to our
home-proud audience

GARDEN

August

Expert advice and tips for
greenthumbs - budding
and advanced.

BEAUTY & HEALTH

May + October

health &

Biindchen's
SECRET

From the practical to the pretty,

our Health & Beauty specials are

filled with expert led tips, tricks
and product news.
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KEY TIMINGS
AND CONTACTS



SEASONAL MOMENTS

Seasonally timed environment opportunities

JUN JUL AUG SEP OoCT NOV
Winter Warmers Baby & toddler Special Slow Cooking Spring cleaning Halloween Christmas Gifting
Winter Breakfast Back to School Cooking with Kids Father's Day BBQ Special Christmas Prep

Winter Entertaining Diwali, Footy Finals Summer Health & Beauty
Pets Special

DEC JAN FEB MAR APR MAY
Christmas Outdoor eating, Back to school/work, Easter Prep Easter Winter Health & Beauty
Summer Entertaining Lunar New Year, Australia Day Reset Your Routine Back to School Mother's Day

Camping

cartologyV



Want to
know more?

Cet in touch to discover how Fresh

and Cartology can give your brand a
competitive advantage that starts on
the page and ends in the basket.

cart

ﬁ hello@cartology.com.au

0 | cartology.com.au/contact

|




